
 
 

On your device, open  
your app store provider, 

be it the App Store on an 
Apple Device or Google 

Play Store.

 
 

Use the search box 
to download our app 

‘Astwood Design AR’.  
The app icon looks  

like this:

 
 

Now that you have our 
app installed, simply open 

the app and scan any image 
you see in this leaflet that 

has our app icon next 
to it - Enjoy!

How to use your smart-phone  
or tablet with this leaflet.
This leaflet is packed with lots of innovative  
and exciting ‘triggers’ for you to try-out  
on your very own device.

Simply follow these 3 simple 
steps, and you’ll be up and 
running in no-time, and  
into the world of  
Augmented Reality.

A few benefits  
to adopting  
Augmented Reality
•  AR increases engagement and interaction  

and provides a richer user experience

•  Well implemented AR activity conveys innovation  
and responsiveness from forward-thinking brands

•  Research has shown that AR increases the  
perceived value of products and brands

•  AR is an inexpensive alternative to other media  
platforms as no specific media needs to be purchased

•  AR is mobile and personal and, therefore, hugely  
accessible to a rapidly growing smartphone market

Let us help make AR a reality
For more information on how Augmented Reality 
could be integrated into your communication strategy, 
please get in touch with our team at Astwood Design 
to discuss your requirements further. 

T: 01789 778 111 
E: hello@astwood.co.uk 
www.astwood.co.uk

Astwood Design Consultancy 
Astwood House, 67 High St, Bidford-on-Avon B50 4BG
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Welcome to the Future
Augmented Reality (or AR) is a term that has been in the mainstream public 
consciousness for decades. Despite all of the promise, it is only now, 
since the rise of powerful smartphone technology, that AR has finally 
become a mainstream reality.

This document aims to outline some of the many opportunities that AR 
can now offer organisations and brands of all shapes and sizes.

Put simply, AR is the term used to describe an enhanced view of real 
life by overlaying computer-generated content. This ‘virtual content’ 
can be many things, including – video, 3D models, dynamic web 
content, forms, green screen presentations etc., and is triggered 
by a pre-determined; logo, image, photograph, building, statue, 
location or a combination of these elements.



THE ALL NEW TOYOTA C-HR.
LAUNCHING JANUARY 2017.

ALL IT TAKES IS A
GLANCE TO MAKE YOU
STOP AND LOOK TWICE.
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Toyota
The poster above is 

for Toyota's new C-HR 
vehicle. See the car 

come to life when you 
hover over it...

Evesham Abbey – From  
the Past into the Future
Before Henry VIII’s dissolution of 
the Abbey’s in the year 1530 to 1541. 
Evesham Abbey was a spectacular 
building, said to be the third tallest  
in England.

To bring this historic building back  
to life – scan the Evesham logo  
below with your smart-device and 
explore 360 degrees around the  
Abbey Grounds.

Take note that the only remaining 
structure is the Bell Tower, which is 
made to look very small compared to 
the rest of the Abbey.

Kärcher Goes AR!
Kärcher is a German-based 
manufacturer of cleaning devices – 
well known here in the UK for jet-
washers and window cleaning devices.

Globally Kärcher intend to expand  
into street-cleaning equipment  
and vehicles.

To help with the launch of their new 
municipal vehicle, Kärcher required 
an innovative and engaging way to 
demonstrate the look of 
the prototype.

AR Presenters
It’s not just 3D animations that can be brought to life, 
above is an advert for Kier Property which on its own 
was identified as generating £3.1m of new business.

Amey  
Civil Engineering
Amey Civil Engineering partner 
with public and regulated sector 
customers to help create better 
places to live, work and travel.

By scanning the trigger image below 
you will see a very detailed 3D model 
of the new vehicle – along with 
clickable links that direct the user to 
the exact page on the Kärcher website 
about this municipal vehicle. You can 
download a specification document or 
open up the contact page.

The launch was deemed a huge 
success and Kärcher reported that the 
AR technology enhanced the event 

considerably.

Augmented Reality has helped 
them win bids for Sheffield and 
Kent so far. The example shown 
here was part of the Kent project.

Transport  
and Engineering
As with many innovations the  
world of planes, trains and automobiles 
has invested millions in the world of AR,  
with heads-up displays now being seen  
on JLR, Audi and others. 

Try the trigger above which produces 
an interactive 3D model of a Porsche.

Estate Agents
Ever wanted to look around 
a house advertised in a local 
newspaper, magazine or in an 
estate agent’s window?

Now you can, by simply scanning  
the advert above with your smart-device 
that has the AR App loaded.

This feature can be applied to any 
photograph (not just estate agents)


